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A Seasoned Marketer To Lead IUS

INNOCEAN USA(IUS) has recently welcomed a seasoned marketer with more than thirty years of
experience, Leslie Barrett to the president, a new leadership position. Barrett formerly was a leadership
figure for Goodby, Silverstein & Partners, and had worked closely with a long list of global clientele
including General Mills, Samuel Adams, HP, and Logitech. In particular, the marketing expert spent many
years leading marketing initiatives for BMW and acquired experience and knowledge in the automobile
industry. Barrett will assume a new position to report directly to the CEO, overseeing operations, new
business and growth strategy, clientele service, and technological innovation, including Al to reinforce
the global competitive edge and expansion of influence in the US market. Before Leslie Barrett, IlUS
scouted a former leadership figure of multiple global marketing agencies, Lee Maicon as a new CSO in
May this year. IUS has been strengthening its organizational capabilities by welcoming highly experienced
and resourceful experts who have proven themselves in the global advertising industry and is steadily
expanding its business through partnerships with different brands across diverse industries, leveraging
its distinctive creative approach.
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INNOCEAN Publishes (Sustainability Report)

Keying In the First ‘Human Rights Impact Assessment’ in The Advertising Industry

INNOCEAN has unveiled its ESG management activities and achievement throughout the year, publishing
{Sustainability Report 2024), to highlights its pledge to reinforce engagement with stakeholders and
carry out actions for sustainable management. In particular, the marketing agency claimed to be the
first in the advertising industry to conduct HRIA(Human Rights Impact Assessment) to assess human
rights policies(policies formulated and executed to ensure human dignity, freedom, and equity) and
thus, the achievement and outcome into the report. In addition, INNOCEAN has formulated a guideline to
reinforce rights of employees with its company-wide human rights management. The report features key
ESG issues, as well as in-depth analysis of materiality and impacts, drawn out from ‘Double Materiality
Assessment’ and thus, met the global standard. INNOCEAN’s latest (Sustainability Report 2024) is now
available on the company’s website and DART of Financial Supervisory Service of Republic of Korea.
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INNOCEAN Sweeps Prizes from Multiple International Awards,

Making Presence with Unparalleled Creativity

INNOCEAN has won multiple prizes from globally renowned awards, including ‘MAD STARS’ and ‘Red Dot
Design Award’ to make its presence in the global stage. Hyundai Motor Company’s ‘Night Fishing’ reached
its pinnacle of achievement, claiming ‘Grand Prix’ from MAD STAR and ‘Best of the Best’ from Red Dot
Design Award. INNOCEAN’s social responsibility project, ‘Life-Saving Bathhouse’ was recognized for
the company’s social responsibility and significance in design, winning Silver Prize and Main Prize from
the respective awards. In parallel, INNOCEAN co-hosted a lecture seminar, {Al-Powered Digital OOH)
with Shinsegae Property and shared its insights and outlook on strategy for reinforcement of global
competitiveness with the Korean outdoor advertising industry. The lecture event highlighted the case of
‘The Biggest Lifeguard in the World’ campaign for ‘Grand Josun Media’ in Haeundae, Busan to underline
the potential of marriage between outdoor media and Al technology for expansion to public media and
thus, drew public attention.
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“Life is like an orange.”
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Orange is born at the place where the distinctive red and yellow meet.

INNOCEAN Magazine’s editorial department publishes new issues every season with the
colors of INNOCEAN, which embraces people and the fusion of the world.

A world is full of inspiration and experiences that cannot be defined in a word.

What kind of life does that person to think of like that? {Life is Orange) is an

inspiration guide of INNOCEAN, looks into advertising trends and creators’ daily lives.






